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Project sites transitioned  IT systems rebranded
to new branding and live for launch day

Find out more:
www.mclh.co.uk
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Launch packs on the Office locations
desks of employees transformed

SOCIAL IMPACT REPORT
BROUGHTY FERRY FLOOD

PROTECTION SCHEME AND
ACTIVE TRAVEL PLAN
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SOCIAL IMPACT REPORT
ALLANDER LEISURE CENTRE
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Policies and documents

rebranded
Matter Matter
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CONSTRUCT 0

CONsIpE,
SUSTAIN, Ag‘gEAND

WORKING
WITH OUR
CLIENTS

TO SHAPE

THE BUILT
ENVIRONMENT.




