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S M A S H I N G  A L L  T A R G E T S  I N  T H E  F I R S T  6  M O N T H S

As we researched and targeted a specific skilled trades audience, for both 
the product R&D and the teaser and launch campaign, the first six months of 
sales demonstrate how the research hours paid and will continue to do so 
into the future.

A multi-channel campaign smashing all targets
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