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Collard wastes no time getting down to business

Social media and e-marketing are highly effective
tools for reaching Collard Group’s audience, and both
of these would therefore be central for the January
sales campaign. Collard enlisted

Harris Creative to strategise
and execute an effective
campaign to achieve

the ultimate aim of
increasing waste

The January
sales campaign
was successfully
N acoli scrvice delivered at a total
salcag@lP o hout cost 9f less than §3,000
January 2024. _whlch rc_esulted in an
impressive return on

investment of 5:1.




