Construction Marketing Awards 2024

Best Big Budget Campaign // zentia

(£50k+)

Zentia's Oplia campaign
was designed to rename
our Perla product

family to Oplia without
confusing the market
and to highlight its range
of acoustic and aesthetic

qualities.
Targeting previous product names, new brand searches Organic and boosted posts targeting specific job titles
and web-specific targeting. :

Phased approach focusing on new shapes and acoustic
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