Ripple.

Kytun set out to launch its aluminium dry fix range
under the new Performance Plus identity with a
modest budget. The objective: raise awareness,
educate roofers and merchants, and grow sales in a
fiercely competitive marketplace.

Ripple’s strategy was to make every pound punch
above its weight. Building on the earlier product

launch, we evolved and repurposed standout creative

for immediate recall and maximum impact. CGlI
and animation replaced costly live shoots, targeted
PR and social kept spend lean, and the campaign
used influencer partnership’s to deliver authentic
engagement direct to the trade.
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