
Through School Finds, Pick Everard used 
UKREiiF to combine live marketing with 
purpose by donating £5,000 to the 
National Literacy Trust. Delegates were 
tasked with finding branded cubes and 
sharing on LinkedIn, for us to donate 
£500 for each cube found. The campaign 
drove conversation and showcased our 
commitment to education and social value. 

Campaign Overview

1.5m
Social media impressions
+ 1.5m PR reach 

15,813
Emails opened

266
Leads generated

x60
Return on investment

Deliver better together.


