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James has delivered significant improvements for
Survey Solutions across organic search, social, email,
paid advertising and the company’s website. James
has demonstrated consistent, high-quality delivery
with clear outcomes, all whilst being completely new to
the industry and only 7 months into a B2B role when he
originates from a B2C background.
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422% increase in organic search impressions

o 13% increase in organic web visits
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SEO Overhaul
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New dedicated Google Ad landing pages
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Paid Advertising Spend o
155k sent in 7 months

1 3 6 3 /o From safeguarding fagades to abgning with modem sustainability
goals. refurbishing heritage school and university buildings.

brings unique challenges. These projects demand more than
standard surveys. they need specialist insight and experts who
uniderstands the risks,

At Survey Sclutions, we help teams acress the UK bring historic
education buildings into the future with:




