
A W A R D S  E N T R Y  ·  B E S T  M A R K E T I N G  C A M P A I G N  U N D E R

£ 5 0 , 0 0 0

SANDTOFT ×  S IG ROOFING ×  ON THE TOOLS

Three brands.

One funnel.

Zero discounts.

7×
HIGHER UPLIFT WHERE THE

CAMPAIGN RAN VS THE MARKET

77%
OF ALL INCREMENTAL

VOLUME CAME THROUGH

SIG

412k
VIDEO VIEWS · ~1M

IMPRESSIONS

+19%
Volume delivered against a +10% target in a flat market — beating the wider market

7×, with zero price promotion.

WIENERBERGER × SIG ROOFING × ON THE TOOLS DANUM TLE · APRIL–MAY 2026

R E T U R N  O N  M A R K E T I N G  I N V E S T M E N T

1,675%
Generated from a £20,000 budget — with no price promotion.


