AWARDS ENTRY - BEST MARKETING CAMPAIGN UNDER

W wienerberger

SANDTOFT x SIG ROOFING x ON THE TOOLS

Three brands.
One funnel.

Zero discounts.

RETURN ON MARKETING INVESTMENT

1,675%

Generated from a £20,000 budget — with no pricé promotion.

% 1% 412k

HIGHER UPLIFT WHERE THE OF ALL INCREMENTAL VIDEO VIEWS - ~1M
CAMPAIGN RAN VS THE MARKET VOLUME CAME THROUGH IMPRESSIONS
SIG

+ (1) Volume delivered against a +10% target in a flat market — beating the wider market
19 /0 7x, with zero price promotion.
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