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FIRE DOOR SAFETY WEEK 2016

Fire Door Safety Week (FDSW) )
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FDSW is all about influence and
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Running from 26 September to
2 October, 2016 saw the most
successful Fire Door Safety Week
campaign to date, exceeding all
targets set for reach, response,
resonance and return

on investment.
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Campaign endorsement from policy
makers and influencers including
Brandon Lewis MP, Minister for Policing
and the Fire Service

Rebecca Charles
Campaigner

hello@lizmale.co.uk
01234 712 279
www.lizmale.co.uk
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