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PRIMARY OBJECTIVES:

\/ Attract new customers
 Increase overall sales

«/ Provide opportunities for engagement

THE OFFER:

O OPEN an account and spend DlRECT MARKET'NG ACT'V'T'ES
£400 within the promotional  Create 29 branch-specific and personalised
period direct mailers

v Carefully select prospect data by branch

. RECEIVE a Makita site radio / Contact prospects by phone to discuss
delivered to branch for you to «/ Send spend target updates by SMS
collect v Engage with new customers in-branch at

radio collection

B






