This campaign aims to address public
perception of the industry, attract new
talent, specifically by engaging Generation Z
(11-15 year olds), help in bids to demonstrate

= social/added value and showcase the
) —~ fantastic work we do across the country.
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) We're pledging to with
<. 10,000 pupils
over 12 months through
a network of 200 Kier
ambassadors which we're
calling the 1% pledge
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www.shapingyourworld.co.uk




