’

All together bettev

—B

25+
]

press articles
creating 1.5m
opportunities to
see (target 1m)

traffic YOY
increase to the hub &
traffic increase
— coincides with when
mailers landed

UNSOLICITED FEEDBACK:

(44

66
2

66

Prevented
window frames
going to landfill since
launch of campaign
(target 612,333)

think
cycle

video views
(target 20,000)

number of
target audience
receiving mailer
(target 40,000)

(*)

enquiries logged
as a direct result of
DM (target 30)

2

2



