
CMA | BEST LOW  
BUDGET CAMPAIGN

I N T E G R AT E D  C A M PA I G N :  V I D E O  |  W E B S I T E  |  E - S H O T  |  S O C I A L  M E D I A 

The objective behind The Main Contractor Factor campaign was to capture the essence of Parkeray culture 
and communicate merry Christmas to our database. The production of a music video starring our very own 

project manager and staff as lead and backing vocalists was the perfect medium for our Christmas message - 
driving brand engagement and traffic to our website while spreading festive cheer, with a total campaign cost 

of £3,500.
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