08. Best use of Direct Marketing

ISG Scores a
‘Super Like’ this
Valentine’s Day

Problem: Low market awareness in the hospitality sector
Target: 75% turnover growth in two years

Solution: Tinder Valentine’s cards sent to 800.

Unbranded. ‘You’ve a secret admirer... swipe right to reveal’
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Our lucky 800 Valentine’s
definitely gave us a chance:
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