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Popcorn With Parkeray:
The Cinema Experience
With the objective of increasing project enquiries within 
the first half of 2018, Parkeray’s ‘Cinema Experience’ is a 
creative example of a direct marketing campaign, which 
successfully promotes Parkeray’s construction expertise, 
positive working relationships and brand personality - 
resulting in a 7% (£11M) increase in project enquiry value 
this year.
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Join us for a Parkeray ‘popping’ cinema experience, as we premiere our latest project showcase videos online.

              Enter the link     

   www.parkeray.co.uk/cinema 

                  in your browser...                 

Pour the popcorn 
into your box. Sit back, watch 

and enjoy!

Microwave your popcorn and assemble box...
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PARKERAY PRESENTS

SERVED BY: MURRAY03493453 TIME: ALL DAY RATING: G

CINEMA EXPERIENCE
VIRGIN ATLANTIC AIRWAYS
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Have you got your tickets?! @Parkeray 
#cinemaexperience #popcorn #greatidea“
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