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Influencing decision makers & Government
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Q2 2020 Index

Q2 total sales down Q2 total sales down Year to date total sales Landscaping down 13.3%
38.6% on Q2 2019 27.2% on Q1 2020 down 23.9% on 2019 on Q22019 76.4
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Z2~ BMBI @TheBMBI - 1 Sep ~
m In the Q2 2020 BMBI Report, our 14 #experts reflect on the #resilience of our
sector during the #pandemic, the #recovery since April & the outlook for the
months ahead. Read their comments > bit.ly/3gEnSE) @beisgovuk
@CPA Tweets @CICtweet

Andy Scothem and 9 others

The success of BMBI has exceeded
all expectations both inside and

outside our industry and it’s a
credit to MRA.

John Newcomb, CEO, Builders Merchants Federation




