CMA AWARD CATEGORY:
Best use of content marketing

The Safety Company

Thought leadership

Head for safety
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Campaign creative

HEAD FOR
SAFETY

MSA

WE KNOW WHAT’S AT STAKE. The Safety Company

qualified
leads

video views

Clear

CAMPAIGN:
Get your head for safety

Video content

Head protection video

Influencer campaign

SKILL BUILDER UK
*Happy with your hard hat?’ with MSA Safety

Settle for nothing less than MSA.
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Coverage highlights

HAVE VOUG0TAHEADFOR SFETY?
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Getting head protection right in UK constructior Have you gota head for safety?
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'HEAD FOR SAFETY: UNLOCK THE ASSOCIATED BENEFITS OF GREAT HEAD

PROTECTION
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About MSA Safety
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reach coverage
webinar unigue users to
attendees landing page

The difference is clear thinking
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