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Best use of

Press and Public

Relations .

Summary

Jacksons Fencing was keen to boost its consumer
timber fencing and enhance brand recognition

in the UK’s B2C market, establishing itself as the
premier option for quality, secure, and stylish
garden fencing. Focused consumer media
outreach was key — over the six month period the
proposed KPIs were smashed by almost 400%.

Results

The press amplification for this six month campaign
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