BEST THOUGHT LEADERSHIP CAMPAIGN: S III

The role of technology
in sustainability.

A campaign designed to educate companies on
how to adopt more sustainable technologies and
practices, while showcasing Bluebeam as thought
leaders in the construction industry.

CAMPAIGN RUN DATES: OCTOBER 2022 - MARCH 2023

CAMPAIGN IMPACT HIGHLIGHTS

* 6,019 visits to our eBook landing page

The Role of
Technology in
Sustainability

A guide to reducing construction’s
impact on the planet.

* 1,014 eBook downloads

« eBook and webinar links sent to 58,867 CIOB
members, with a 32% open rate

+ 2100 visitors to our webinar landing page

176 webinar attendees: 87 attended
and 59 on-demand sessions

* 461 impressions and a 2.83% engagement

rate on organic social media .
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